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1. Who is your ideal student/family and what is your niche solution?

1 2 3 7 8 9 10

2. How does your school business setup match the legal requirements in your area (state,
province, country)?

1 2 3 7 8 9 10

3. How well does your marketing strategy work to turn interested families into paid
enrollments?
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4. Does the microschool location you've secured fit your 5-year goal for growth?

1 2 3 14 8 9 10
5. -Q(-)-V\;-d-(l) ;/;L-j-tj_s_t.if;/_;(;;;-t.uition rates to prospgégt_i\_/é_p;;;wg?_ _________________

1 2 3 14 8 9 10

6. How is teaching and learning at your microschool different from traditional public and
private schools?

1 2 3 7 8 9 10

1 2 3 7 8 9 10

1 2 3 7 8 9 10

9. In the future, what will your microschool look like (and what will happen when you are no
longer leading it?

1 2 3 7 8 9 10




